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U N F O C U S E D  A U D I E N C E

social media users, gluttony 
can tempt you to try and 
engage everyone.

Target personas and 
audiences with messaging 
tuned for specific channels.

I N A D E Q U A T E  
V I D E O

Anyone who is greedy 
for engagement should 
be using video.

Video is almost 10 
times more likely to 
engage customers 
than text alone.

Deadly Sins of Social 
Media Marketing

S L O W
R E S P O N S E

If you don’t respond to 
customers when they 
connect with you, you’ll 
feel their wrath.

Use social media 
management 
platforms to manage 
engagement
at scale.

L A C K L U S T E R  C R E A T I V I T Y

Be the envy of your industry by focusing
on good design and compelling content.

Create space for great work
by starting with creative briefs 
and using creative workflow 
tools.
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I N A C C E S S I B L E
A S S E T S

When it comes to 
managing your creative, 
sloth can cost you time 
and money.

Make sure your 
valuable assets are 
easy to find and 
easy to retrieve.

Use similar visual 
elements and 
shareable guidelines 
to keep your social 
media presence
on point.

I N C O N S I S T E N T
V I S U A L S

Creatives who take 
pride in their brand 
never let its looks 
become chaotic.

If you can manage to stay away from these mortal sins, 
you’ll avoid eternal brand damnation.

Download our guide to learn how the virtues 
of digital asset management can overcome 
these deadly sins.

Get the guide

With

People might lust after 
your posts, but if they 
don’t lead to conversion 
you’ve missed an 
opportunity.

Create bold 
call-to-actions so 
customers know 
what to do and 
where to go.

U N C L E A R
D I R E C T I O N

CREATIVE BRIEFS


